Business Marketing Strategies for Small Business

1. Define Your Niche and Target Audience

Know who you're serving. Focus your message on a specific customer group to increase
engagement and conversion.

2. Use Local SEO

Optimize your Google Business Profile and use local keywords to show up in local search results.
Great for service-based businesses.

3. Leverage Social Media Platforms

Choose 1-2 platforms where your audience is active. Post consistently, use relevant hashtags,
and engage with followers.

4. Build an Email List

Offer a freebie or discount to collect emails. Send regular, value-packed emails to build trust and
drive sales.

5. Run Low-Cost Ad Campaigns

Start small with Google Ads or Facebook Ads. Target a narrow audience to keep costs low and
track ROl closely.

Disclaimer: This document is for informational purposes only and does not constitute business or
financial advice. Always do your own research or consult a professional before making marketing
decisions.
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